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Benefits of Women’s Financial Inclusion
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Why is data important?
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Where will data have the most impact?

% of policymakers in
the stage

% of FSPs in the stage

10%

Unaware

Global Data
Strategy
Themes

SOURCE: Internal and external expert interviews

52%

19%
14%
Aware Consider ~  Action = Champion
70% of FSPs — | 30% of FsPs |
‘ _ _
1. Create case for change  Il. Moveto  lll. Track &
: ~action prove |mpact

IV. Build foundational data capabilities

data



Policymakers: What data should we focus on?

IV. Build foundational data capabilities
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Financial service providers: What data should we

focus on?

IV. Build foundational data capabilities
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International organizations International
provide constructive technical organizations collect and
support for collecting data share good data

°Intemational organizations

prioritize data and encourage/help
FSPs and policymakers to collect it

Advocacy Activities
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